
OUR FIVE
SUSTAINABILITY PILLARS



ENVIRONMENT AND CLIMATE
PROTECTION

As a media company, ProSiebenSat.1 does not count
among the energy-intensive manufacturing industries
that use a lot of resources. Nonetheless, we are aware of
our ecological responsibility that we face as a business
corporation. Together with our employees and in dialog
with our stakeholders, we can help to slow down climate
change and conserve our environment by taking care
in the way we use resources and, for example, reduc-
ing our energy consumption and CO2 emissions through
targeted measures. In 2012, we therefore switched the
power supply at our headquarters in Unterföhring to
green electricity. Since 2017, our computer centers in
Unterföhring have been used to heat the office build-
ings. In addition, ProSiebenSat.1 Group’s travel policy
was amended in February 2017. Domestic German flights
on routes like Munich-Frankfurt or Hamburg-Berlin and
back are no longer permitted in favor of alternative
means of transport such as rail. In the future, we will
focus even more sharply on the preferred selection of
electricity providers, waste disposal companies and
other partners for whom environmental aspects play a
significant role. In the planned renovation of the campus
in Unterföhring, the Group is also aiming for sustain-
ability certification according to the LEED model. The
operational responsibility for environment and climate
protection at our corporate headquarter in Unterföhring
is delegated to the department of Corporate Procure-
ment & Real Estate as well as to the decentralized
management boards of the respective ProSiebenSat.1
Group’s assets. The responsibility for the carbon foot-
print assessment and the sustainability reporting rests
with the department of Corporate Communication.

[GRI 102-11, GRI 103-1, GRI 103-2]

For the third time, ProSiebenSat.1 has calculated the
Group’s carbon footprint. For 2017, we have achieved
higher data coverage and a higher quality carbon foot-
print than in the previous year. Internally, these opti-
mizations offer the opportunity to work on the formu-
lation and development of qualitative and quantitative
targets for environmental performance. The environ-
ment and climate protection measures are comple-
mented by our public value activities in the field of ecol-
ogy. Thanks to our wide reach among TV viewers and
internet users, we can shift focus onto environmental
issues and thus raise awareness of the sustainable use
of natural resources. Since as early as 2009, ProSieben
has used the annual “Green Seven” week to get TV audi-

ences excited for a sustainable and environmentally
friendly lifestyle and ecological awareness with special
program highlights. From July 3 to July 9, 2017, the
station urged viewers to handle ice responsibly as the
basis of all life under the slogan “Save the Ice”. In 2018,
the theme of “Green Seven” week is “How the World
Moves.” In addition, ProSieben has presented the
“Galileo Wissenspreis” at the “GreenTec Awards” every

year since 2013. This primarily honors projects that are
dedicated to environmental and resource protection and
make a green lifestyle an everyday reality. [GRI 103-2]

ENERGY CONSUMPTION

The efficient consumption of energy saves costs for the
Company and reduces greenhouse gas emissions. At the
same time, we opt for an environmental friendly energy
supply with a favorable ecobalance. In 2017, ProSiebenSat.1’s
energy consumption amounted to around 50 GWh (previous
year: around 44 GWh) and primarily comprised the
purchase of electricity and heat. Energy consumption
outside the Company is represented in the carbon footprint
indirectly via the Scope 3 emissions. [GRI 103-1,

GRI 103-3, GRI 302-1, GRI 302-2]

TOTAL ENERGY CONSUMPTION
Resource GWh

Scope 1

Fuel oil 0.33

Diesel 0.02

Natural gas 1.01

Vehicle fleet 10.05

Scope 2

Electricity 19.20

Heat 19.30

Total 49.91

The Company switched its electricity supply in Unter-
föhring completely to renewable energy in 2012 and
meets 100% of its electricity requirement with certi-
fied hydropower. Among other things, we changed
all the lighting in the underground garages to LED
in 2016. In 2017, the total consumption of electricity
at the Company’s headquarters in Unterföhring was
on a par with the previous year at around 16 GWh.

[GRI 103-2, GRI 103-3]
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GREENHOUSE GAS EMISSIONS

Our climate assessment includes direct greenhouse gas
emissions (Scope 1), indirect greenhouse gas emissions
(Scope 2) and greenhouse gas emissions from upstream
and downstream stages of the value chain (Scope 3).
ProSiebenSat.1 is continuously working on integrating
all sources of CO2 emissions into the data collection.
Compared to previous years, we have successively
increased the coverage of measured activity data in
order to improve the accuracy of the reported carbon
footprint and create even more transparency. For the
future, we are planning to further expand the coverage
of Scope 3 emissions, especially with regard to the busi-
ness models and investments in ProSiebenSat.1’s digital
business. [GRI 103-2]

Detailed information on the assessment of greenhouse

gas emissions can be found in the “Explanatory Notes on

ProSiebenSat.1 Group’s Carbon Footprint for the Financial Year

2017.” [GRI 103-2]

CARBON FOOTPRINT OF PROSIEBENSAT.1 GROUP1 [GRI 305-1, GRI 305-2, GRI 305-3]

Greenhouse gas emissions (CO2 equivalents) in
tons 2017 2016 2015

Scope 1 – Direct greenhouse gas emissions 2,456 2,371 2,933

Scope 2 – Indirect greenhouse gas emissions2 12,478
(location-

based)

4,035
(market-

based)

12,058
(location-

based)

3,471
(market-

based)

11,384
(location-

based)

2,800
(market-

based)

Scope 3 – Greenhouse gas emissions from
upstream and downstream stages of the value
chain 17,356 15,130 9,787

Total emissions from Scope 1, 2 and 3 (without
use of sold products)

32,289
(location-

based)

23,847
(market-

based)

29,559
(location-

based)

20,973
(market-

based)

24,104
(location-

based)

15,520
(market-

based)

Use of sold products 307,916 367,268 N/A

Total emissions from Scope 1, 2 and 3 331,762 388,241 N/A

1 When calculating the carbon footprint, we followed the criteria and definitions of the Sustainability Reporting Guidelines (Standards) of the Global
Reporting Initiative (GRI). The data were gathered on the basis of internal guidelines. In addition, we calculated our carbon footprint and selected data
on indirect CO2 emissions (Scope 3) according to the following standards: Greenhouse Gas (GHG) Protocol – Corporate Accounting and Reporting
Standard, Corporate Value Chain Accounting and Reporting Protocol of the World Resources Institute (WRI) and the World Business Council for
Sustainable Development (WBCSD). The carbon footprint includes all of ProSiebenSat.1 Group’s own locations and employees.

2 Not including energy consumption of production studios and computer centers outside of Unterföhring and Berlin.

When it comes to heat generation, ProSiebenSat.1
largely uses environmentally friendly district heating
instead of fuel oil or natural gas. Geothermal heat
supply is also part of ProSiebenSat.1’s supply
concept, which is designed for safety, efficiency and
environmentally friendliness. Since 2012, the Group
has used geothermal heat for several properties in
Unterföhring, equating to 48% of the heat used.
Since 2017, we are also using the waste heat from
our computer centers to heat the office buildings. In
total, ProSiebenSat.1’s energy consumption for heat-
ing and cooling in Unterföhring amounted to around
14 GWh (previous year: around 13 GWh) in 2017, as in
the previous year. This primarily includes the energy
sources district heating and cooling, geothermal
energy and natural gas. [GRI 103-2, GRI 103-3]

In 2017, company cars in Germany consumed 277,747
liters of gasoline (previous year: 211,550 liters) and
400,387 liters of diesel (previous year: 453,158
liters). This resulted in total fuel consumption of 7.92
GWh (previous year: 7.80 GWh). [GRI 103-3]

Vehicle fleet
Fuel oil
Diesel
Natural gas

Electricity
District heating & geothermal energy

Fuels and energy-related activities not
included in Scope 1 or 2
Waste from operating processes
Employee commuting
Business travel (plane, train, rental car, taxi)

Scope 1: The emissions are largely attributable to the
vehicle fleet of ProSiebenSat.1's company cars.
Scope 2: The proportion of electricity (61%) as well
as district heating and geothermal energy (39%)

remained virtually unchanged year on year (market-
based). Emissions increased primarily as a result of
additional electricity for renovations and the lease of
additional buildings.
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GREENHOUSE GAS EMISSIONS from upstream and

downstream stages of the value chain [GRI 305-3]
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DISPOSAL

ProSiebenSat.1 is not an industrial enterprise with a
large number of production sites; most of the Group’s
waste therefore comprises mixed municipal waste,
organic excavated soil and construction waste. We aim
to contribute as many waste products as possible to the
recycling loop and select our disposal partners on this
basis. This approach is reflected above all in the ratio
of non-hazardous materials recycled, which in Unter-
föhring was 88% in 2017 (previous year: 86%). The
volume of construction waste increased (2017: 211 t,
2016: 3 t) due to the restructuring of the campus in
Unterföhring. With regard to normal waste, however,
there were reductions in municipal waste (2017: 228 t,
2016: 248 t), packaging waste (2017: 6 t, 2016: 32 t) and
electrical appliances (2017: 3 t, 2016: 9 t). We dispose
of waste that cannot be recycled in an environmentally
friendly manner. We follow local requirements and clas-
sify waste as hazardous or non-hazardous according to
the relevant national laws. As in the previous year,
hazardous waste – e.g. certain old electrical appliances
and insulating materials – comprised only a small
proportion of total waste at around six tons in the period
under review. [GRI 103-2, GRI 103-3, GRI 306-2]

MOBILITY

In 2016, we incorporated the first electric vehicles into
our fleet and set up e-charging stations on the
ProSiebenSat.1 Campus in Unterföhring. The cars are
charged with certified hydroelectricity and can be used
by our employees. In addition, the Group negotiated
master agreements with car-sharing providers. This
gives our employees the opportunity to register, for free,
for the more environmentally friendly alternative to
their own cars and to use this service both for business
travel and private trips. Our Group business travel policy
requires ProSiebenSat.1 employees to eschew flights for
shorter distances and to use more environmentally
friendly alternatives like trains. As of 2017, for example,
no flights are generally allowed to be taken from Munich
to Frankfurt and back. In addition, when traveling long
distances with Deutsche Bahn, our employees use elec-
tricity from renewable energy sources and are thus
100% carbon neutral on the way. [GRI 103-2]

MOBILITY OFFERS

COMMUTING [GRI 103-3]

The commuting habits of ProSiebenSat.1 employees
have a significant influence on our carbon footprint.
An “Employee Commuting” survey is carried out in
Germany, Austria and Switzerland every year; around
1,000 employees (previous year: around 1,300) took
part in the survey in 2017. The analysis of the results
showed that an average ProSiebenSat.1 Group
employee travels around 10,200 km per year (previ-
ous year: 9,500 km) on the way to and from work.
More than half of the workforce (2017: 65%; 2016:
61%) makes use of public transport as an environmen-
tally friendly alternative to the car.

Scope 3: The majority of greenhouse gas emissions
from upstream and downstream stages of the value
chain come from employee commuting and business
travel. The rise in emissions within the reporting
period is mainly attributable to the increase of busi-
ness trips.

Job ticket in MVV public transport network
Car-sharing agreements with Car2Go and
DriveNow
Bicycle leasing from JobRad
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