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OUR RESPONSIBILITY
FOREWORD

FOREWORD

[GRI 102-14]

Dear Readers,

ProSiebenSat.l has been growing sustainably for many
years by realizing the opportunities of digitalization in all
business areas and consistently interlinking these business
areas. However, we are more than just a successful
commercial enterprise. We reach many millions of viewers
and users every day with our TV stations as well as our
digital entertainment and commerce platforms. This is a
great privilege, but also a special obligation.

FREE SOCIETY WITH A DIVERSITY OF OPINION
As a media group, we have a social and journalistic
responsibility - especially against the background of the
current challenges. Social networks have led to a funda-
mental change in how information is handled. However,
information processes need coordination and guidance
and must not be controlled by algorithms alone. There-
fore, it is the duty of media companies to again take
on a greater role in this task, which is so important for
our free society with its diversity of opinion. We stand
for editorial responsibility and have the expertise, reach
and relevance - especially among young target groups.

For this reason, in 2017 like in previous election years,
we again focused on the German parliamentary elec-
tions as part of our public value activities and fulfilled
our social duty with various TV programs such as “Ein
Mann, eine Wahl.” In addition, we encouraged viewers
and users to vote via a cross-media campaign on all
stations and online platforms. With our “Media Regula-
tions 4.0" initiative, we are furthermore proposing that
programs with sociopolitical content are promoted with-
out this being tied to institutions. » Story “Parliamentary Elec-

tions"”, page 21

» As a media group,
we have a social and
journalistic responsibility. «

SUSTAINABLE CORPORATE ACTIVITY AS A

HOLISTIC APPROACH
In our view, the strength of a business strategy cannot just
be measured financially; non-financial aspects are also
crucial for lasting success. In this context, ProSiebenSat.1
defines sustainable entrepreneurial activity as a holistic
approach for increasing both the economic performance as
well as the environmental and social performance of our
Group in the future.

In the last few months, we have therefore enhanced our
sustainability communication and initiated new projects.
For many years, we have also supported other so-
cial engagements like the startsocial competition co-
founded by ProSiebenSat.l, which is entering its 15th
round in 2018. In this report, we will show you specific
examples of how we take responsibility and give you
detailed information on activities in ProSiebenSat.l's
five sustainability categories. 5 Our Projects, page 32

YOURS
CONRAD ALBERT
DEPUTY CHAIRMAN OF THE EXECUTIVE BOARD AND GROUP GENERAL COUNSEL,
PROSIEBENSAT.1 MEDIA SE
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PROSIEBENSAT.1 GROUP

ProSiebenSat.1 Group is one of the most successful inde-
pendent entertainment and commerce companies in
Europe. Our entertainment business includes eleven
free TV stations, four pay TV stations and the video-
on-demand portal maxdome, which are offered on all
relevant platforms. Red Arrow Studios is ProSiebenSat.1
Group's international production and distribution busi-
ness and is a renowned company in the field of devel-
oping, producing and distributing television and digital
video formats. In NuCom Group, ProSiebenSat.1 bundles
its commerce business with ten market-leading, mainly
digital portfolio companies. The Commerce business is
the Group's biggest growth driver, making a significant
contribution to the expansion of digital revenue sources.
We are growing steadily and dynamically as we are
consistently promoting the integration of our wide-
reaching TV stations with digital offerings and creating
additional sources of revenues due to new business
ideas in all segments. Thus, ProSiebenSat.1 has a broadly
diversified revenue and earnings base. [ [GRI 102-1, GRI
102-2, GRI 102-4, GRI 102-6]

2017 was another record year for ProSiebenSat.l with
revenues of EUR 4,078 million and adjusted EBITDA of
EUR 1,050 million. The Group enlarged its portfolio and
expanded it through strategic acquisitions, which had
a considerable effect on the development of revenues
and costs. ProSiebenSat.l is focusing on investments
that synergistically complement the portfolio and that
are suitable for TV advertising.

NEW SEGMENT STRUCTURE

The Group has been organized into the three
segments Entertainment, Content Production &
Global Sales and Commerce since January 2018.
For the financial year 2017, the Group reports on
the Company's performance in the four segments
Broadcasting German-speaking, Digital Entertain-
ment, Digital Ventures & Commerce and Content
Production & Global Sales.
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ProSiebenSat.1 Group is headquartered in Unterféhring,
near Munich. As of March 31, 2018, it had 6,357 employ-
ees (December 31, 2017: 6,483; December 31, 2016:
6,565). The ProSiebenSat.1 Media SE share is traded on
the stock exchanges in Frankfurt and Luxembourg. The
Company is listed in the MDAX. [ [GRI 102-3, GRI 102-5,
GRI 102-7]

GROUP REVENUE SHARE BY SEGMENT in %,
2016 figures in parentheses [ [GRI 102-6]

a_Broadcasting d c_ Digital
German-speaking | Entertainment
55 (58) 11 (12)
b_ Content d_ Digital
Production & Ventures
Global Sales & Commerce
9 (10) : | 24 (20)
a
|
b

REVENUES BY REGION in %, 2016 figures in
parentheses [ [GRI 102-4]

a_ Germany e d _ Austria/
79(78) d ! Switzerland
¢! 7(7)

b_ UK b
1(1) | e _USA
9(10)

c_ Scandinavia

3(4) f_ Others
0(0)

@ —

REVENUES BY REGION in EUR m & [GRI 102-4]

2017 2016
Germany 3,241 2,970
Austria/Switzerland 297 267
USA 387 377
UK 30 28
Scandinavia 104 148
Others 19 9
Total revenues 4,078 3,799
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KEY FIGURES OF PROSIEBENSAT.1 GROUP in EUR m @ [GRI 102-7]

2017 2016

Revenues 4,078 3,799
Revenue margin before income taxes (in %) 15.8 17.3
Total costs 3,590 3,056
Operating costs' 3,053 2,804
Consumption of programming assets 1,145 915
Adjusted EBITDA2 1,050 1,018
Adjusted EBITDA margin (in %) 25.8 26.8
EBITDA 1,084 982
Reconciling items (net)3 34 -35
Operating profit (EBIT) 820 777
Financial result -174 -119
Profit before income taxes 646 658
Consolidated net profit (after non-controlling interests)* 471 402
Profit from discontinued operations (net of income taxes) == -42
Adjusted net income® 550 536°
Basic earnings per share (adjusted, in EUR) 2.408 2.47°
Investments in programming assets 1,048 992
Free cash flow 728 -4
Cash flow from investing activities -894 -1,623

31.12.2017 31.12.2016
Programming assets 1,198 1,312
Equity 1,252 1,432
Equity ratio (in %) 19.1 217
Cash and cash equivalents 1,552 1,271
Financial liabilities 3,185 3,185
Leverage® 1.6'° 1.9
Net financial debt 1,632'° 1,913
Employees’ 6,483 6,565
1 Total costs excl. D&A and expense adjustments.
2 EBITDA before reconciling items (net).
3  Expense adjustments less income adjustments.
4  Consolidated net profit attributable to shareholders of ProSiebenSat.1 Media SE including discontinued operations.
5 Consolidated profit for the period attributable to shareholders of ProSiebenSat.1 Media SE before the effects of purchase price

allocations and additional reconciling items.

6 Ratio net financial debt to adjusted EBITDA in the last twelve months.

7 Full-time equivalent positions as of reporting date from continuing operations.

8 Calculated on the basis of the volume weighted average number of shares for the financial year 2017 of 228.9 million; taking into
account the shares carrying dividend rights at the reporting date, the economic underlying earnings per share amount to EUR
2.40.

9 Adjusted due to changes in reporting practices for non-IFRS figures from the beginning of financial year 2017. The Annual Report
2016 comprises more detailed information in section > Explanatory Notes on Reporting Principles.

10 After reclassification of cash and cash equivalents of Tropo.
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http://annual-report2016.prosiebensat1.com/combined-management-report/explanatory-notes-on-reporting-principles.html
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SUSTAINABILITY AT
PROSIEBENSAT.1

Corporate Strategy and Sustainability

We are aware of our corporate and social responsibility
and perceive this as a comprehensive challenge. For
ProSiebenSat.l, success not only means sustainably
increasing our financial results and growing dynamically.
It also means consistently enhancing the Group’s non-
financial performance.

Furthermore, we believe that enterprises that identify
opportunities and risks in the field of sustainability at
an early stage can also better prevail in competitive
markets. After all, the strength of a business strategy
cannot just be measured financially; non-financial
aspects are also relevant for lasting success. In this
context, ProSiebenSat.1 defines sustainable entrepre-
neurial activity as a comprehensive approach for ensur-
ing both the economic as well as the environmental and
social performance of our Group.

DIRECT ECONOMIC VALUE GENERATED AND
DISTRIBUTED [} [GRI 201-1]

in EUR m 2017 2016
Revenues 4,078 3,799
Gross revenue profit 1,688 1,779
Personnel expenses 660 616

Wages and salaries 581 544

Social security contributions and

expenses for pensions and other

employee benefits 79 72
Other operating expenses =35 -1
Other operating income 332 34
Income taxes -165 -206
Consolidated net profit (after non-
controlling interests) 471 402
Underlying net income 550 536
Dividend payments 442 435
Cash flow from investing activities -894 -1,623
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Organization

At ProSiebenSat.l, non-financial aspects, sustainability
performance indicators, and ESG information (Environ-
ment, Social, Gouvernance) are particularly the respon-
sibility of the CFO and the Deputy CEO and Group
General Counsel, whose executive department includes
the areas of Legal Affairs, Public Affairs and Compliance.
Corporate Communications at ProSiebenSat.l has the
role of a competence center that further develops
sustainability activities together with other central
Group divisions and departments and is responsible for
reporting and external communication.

Key sustainability issues at ProSiebenSat.1 such as anti-
corruption, antitrust law, media law and data protection
are covered in organizational terms by the compliance
management system (CMS). The main objective of the
CMS is to ensure that all employees always think and
act with integrity and in accordance with the law. In view
of its Group structure, ProSiebenSat.l is divided into
a central and a decentralized compliance organization.
The central organization is made up of the Compliance
Board and the Group Chief Compliance Officer, who are
assisted in the performance of their duties by experts
from other areas, such as the legal department. The
Compliance Board held a total of nine meetings in the
reporting period. The Compliance Board and the Chief
Compliance Officer support and advise the Executive
Board in implementing, monitoring, and updating the
CMS. In addition, they monitor legal developments and
make proposals for the further development of the CMS,
including with regard to combating corruption and
bribery and complying with antitrust law.[® [GRI
102-16, GRI 103-2 (product responsibility), GRlI 103-2
(compliance)]

The decentralized compliance organization is repre-
sented by Unit Compliance Officers (UCOs), who are
appointed in Group entities. Overall responsibility for
the CMS lies with the Executive Board of ProSiebenSat.1
Media SE as the parent company of ProSiebenSat.l
Group. In order to obtain an independent, external
assessment, the audit firm KPMG has audited the CMS
in the areas of antitrust law, anti-corruption regulations,
media law and data protection law in accordance with
the IDW Auditing Standard 980. The review of the
appropriateness, implementation, and effectiveness of
the holding company ProSiebenSat.l Media SE's CMS
for the first half of 2017 was completed on December
20, 2017. [ [GRI 103-2 (product responsibility), GRI 103-2
(compliance)]
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CENTRAL COMPLIANCE ORGANIZATION

[GRI 103-2 (PRODUCT RESPONSIBILITY), GRI 103-2 (COMPLIANCE)]

Executive Board

Compliance Board

—_— Supervisory Board / AFC

+—— Internal Audit

| | | |

Chief Compliance Officer

Subject Matter Experts

Anti-corruption
Antitrust law
Data protection
Media law

uco uco uco uco

In 2011, the Group also placed its public value activities
in a larger social context and underscored their rele-
vance for the Group by establishing an Advisory Board.
The interdisciplinary body chaired by Bavaria's former
minister president Dr. Edmund Stoiber advises
ProSiebenSat.1 Group on relevant social, ethical and
media-political issues and provides impetus on impor-
tant topics such as education and culture.

CORPORATE GOVERNANCE [ [GRI 102-12, GRI
102-16, GRI 102-18]

The Executive Board and Supervisory Board of
ProSiebenSat.l Media SE regard good corporate
governance as an essential component of respon-
sible management and control geared toward long-
term value creation. The German Corporate Gover-
nance Code (Deutscher Corporate Governance
Kodex — DCGK) establishes a standard for trans-
parent control and management of the Company,
which is particularly aligned to the interests of the
shareholders. The corporate governance principles
contained in the DCGK have already been followed
by ProSiebenSat.1 for a long time. In accordance
with the recommendation of Item 5.6 of the DCGK,
the Supervisory Board conducts regular efficiency
reviews. Further information on corporate gover-
nance at ProSiebenSat.1 can particularly be found
in the »“To Our Shareholders” section in the Annual
Report 2017.
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http://annual-report2017.prosiebensat1.com/to-our-shareholders/corporate-governance-report.html
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Stakeholder Engagement

In order to increase public acceptance of our business
operations, we also assess our activities with regard
to their sustainability. A fundamental aspect of this is
understanding the demands that different stakeholders
have of the Company, taking them into account in our
decisions, and communicating these decisions transpar-
ently. Exchanging information helps us understand even
better what society expects of us and which measures
we need to take to establish and maintain trust. When
selecting our stakeholders, we also take account of their
topic-specific expertise and willingness to engage in
constructive dialog. In the following, we describe
selected stakeholder dialogs held by ProSiebenSat.
Group: [ [GRI 102-42, GRI 102-43, GRI 102-44]

KEY STAKEHOLDERS OF
PROSIEBENSAT.1 [ [GRI 102-40]

Capital market

Media

representatives Employees

i Audiences
HEE GUEEITETE (] hp;lreodsiIaesbl-:ensat'1 and users
Suppliers Politics, public
and service authorities, and
providers . associations
Advertising
customers and
business
partners

— > cCapital market: In numerous roadshows and confer-
ences, we inform investors and analysts about
ProSiebenSat.1's business development and company
outlook and respond to questions from the capital
market relating to ESG topics (Environment, Social,
Governance). We maintain regular dialog with our
shareholders and are available to answer questions
at the Annual General Meeting. At present, we are
particularly observing increasing requirements for
the disclosure of the Company's sustainability infor-
mation, governance issues, and diversity concepts.
In particular, the number of rating agencies and
research institutes that assess our sustainability
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performance with regard to economic, social, and
environmental aspects rose significantly in the year
under review. In the context of rating processes, we
engage in continuous dialog with the relevant
providers to ensure that all material information is
taken into account in the sustainability evaluation of
our Company.

ESG RESEARCH ON PROSIEBENSAT.1
(SELECTION) [% [GRI 102-12]

CDP

ISS-oekom

MSCI

Sustainability Intelligence
Sustainalytics

— Employees: Part of ProSiebenSat.1's philosophy as
an employer is to create personnel-related conditions
that support our employees with their professional
challenges and take account of their individual inter-
ests. In 2017, ProSiebenSat.l used a new tool for
employee surveys with “Pulse Check”, which aimed
to record the current mood within the Group, gather
ideas for improvements, and quickly implement these
in specific projects. > Employees and Diversity, page 12
Viewers and users: TV viewers and users of our
digital entertainment and commerce platforms are
among the most important stakeholders. Direct inter-
action with them is therefore extremely important
for ProSiebenSat.l. The Group operates 46 Facebook
pages and twelve Twitter accounts in relation to its
TV brands, each with more than 20,000 followers.
In addition, viewers can e-mail their questions about
program content, general suggestions or criticisms
to the central Audience Relations Department. In
2017, the department processed around 92,000
queries (previous year: around 95,000). [& [GRI M6]
Politics, public authorities, and associations: As a
listed corporation and one of the biggest European
media companies, ProSiebenSat.l is a particular
focus of public attention. The Governmental Rela-
tions & Regulatory Affairs Department is the contact
for external stakeholders from the fields of politics
and regulation. In national and international dialog
with representatives of governments, parliaments,
and public authorities, we contribute our politically
independent positions to the discussion either
directly or via our membership of various associa-
tions and organizations. In 2017, ProSiebenSat.1 initi-
ated a public debate on the future viability of the dual
broadcasting system with our model “Media Regu-
lation 4.0." Our top priority here is to reorder the
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financing for socially relevant, opinion-making, and
inclusive formats. - Media Law, page 40, > Story “Parliamen-

tary Elections”, page 21

SELECTED MEMBERSHIPS OF
PROSIEBENSAT.1 [ [GRI 102-13]

Arbeitsgemeinschaft Fernsehforschung (AGF) -
Working Group of Television Research
Arbeitsgemeinschaft Online Forschung (AGOF) -
Working Group of Online Research

BITKOM - German Association for IT, Telecom-
munications and New Media

Bundesverband Digitale Wirtschaft (BVDW) -
German Association for Digital Business
Deutsche TV-Plattform - German TV Platform
European Group of Television Advertising (egta)
Filmférderungsanstalt (FFA) - German Federal
Film Board

FilmFernsehFonds Bayern (FFF Bayern) - Bavar-
ian Film and Television Fund

Freiwillige Selbstkontrolle Fernsehen (FSF) -
Voluntary Self-Regulation of Television
Freiwillige Selbstkontrolle Multimedia-Dienstan-
bieter (FSM) - Voluntary Self-Requlation of
Multimedia Service Providers

Initiative for a Competitive Online Marketplace
(ICOMP)

Verband Privater Medien (VAUNET) - Associa-
tion of Private Media

Vereinigung der bayerischen Wirtschaft (vbw) -
Bavarian Industry Association

Verein zur Férderung des Kinder- und Jugend-
schutzes in den Telemedien (JusProg) - Associ-
ation to Promote the Protection of Children and
Young People in Telemedia

Wirtschaftsrat - German Economic Council

Materiality Assessment

In the Sustainability Report 2016, we published infor-
mation on the action areas of “Public Value,” “Gover-
nance und Compliance,” “Digitalization and Innovation,"”
“Climate and Environmental Protection” and “Employ-
ees and Diversity.” These were partly the result of a
materiality analysis based on internal workshops by
areas such as Corporate Communications, Human
Resources, and Governmental Relations & Regulatory
Affairs and dialogs with external stakeholder groups,
and were defined in line with the requlatory require-
ments for sustainability reporting.

In the Non-Financial Group Statement in accordance
with section 289c and section 315c (1) of the German
Commercial Code (HGB) for the financial year 2017,
which was published in March 2018, ProSiebenSat.1
reports on the main non-financial aspects with the
corresponding information needed in order to under-
stand the Company'’s business development, results and
position and the effects of the business activities in
this regard. As part of an extended materiality analysis
performed particularly in the context of the CSR Direc-
tive Implementation Act, we had identified four non-
financial aspects for ProSiebenSat.l and made disclo-
sures on the approaches taken, the due diligence
processes applied, the results, and the associated
performance indicators. In addition, we already used the
Global Reporting Initiative's GRI Standards as a basis
when preparing the Non-Financial Statement.[® [GRI
102-46]

MATERIAL NON-FINANCIAL ASPECTS IN THE NON-FINANCIAL STATEMENT

Employees and Social Responsibility

(Public Value)

Diversity

Product Responsibility Compliance

Social matters /

Employee matters company-specific aspects

Combating corruption
and bribery /
company-specific aspects

Company-specific
aspects
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As a result of different concepts of materiality and new
findings from our continuous dialog with stakeholders,
we provide extensive information on anti-discrimination
as well as on environmental issues at ProSiebenSat.
in this sustainability report. We also report on other
topics below the non-financial aspects that are material
for the Non-Financial Statement. Based on the GRI defi-

nition, aspects are considered material if they reflect
the main economic, environmental, and social effects
of the organization or significantly influence stakehold-
ers' assessments and decisions. Overall, there are five
sustainability pillars at ProSiebenSat.1 to which the indi-
vidual issues are allocated. [ [GRI 102-44, GRI 102-46,
GRI 102-47]

SUSTAINABILITY PILLARS AT PROSIEBENSAT.1 [% [GRI 102-47]

Social
Responsibility
(Public Value)

Employees and
Diversity

v
v

Development of » Opinion forming

Product

Responsi

Data protection

. Environment and
Compliance

Climate Protection

ity

» Anti-corruption and » Energy consumption

employee numbers » Media literacy > Information security antitrust law » Greenhouse gas
» Recruitment / employer » Dissemination of » Media law (Advertising » Anti-discrimination emissions
branding information guidelines, journalistic > Disposal
» Talent management » Corporate volunteering independence, > Mobility
» Work-life package » Donations and protection of young

v

Diversity management sponsorship people)

v

Marketing and product
labeling
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